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Reaching homes
In Hong Kong

It was first established on
November 1967
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55% of their time spent online
/5% listened to music online
35% watched less TV

67% using search engines

66% using Instant messaging

2.2 hours spent on instant messaging
1.2 hours spent on Social Networking
0.9 hours spent on emails
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0600 - 0800 Wake up / Breakfast Print, TV, Radio
0800 - 0930 Commute to work OOH, Radio, Print

0930 - 1200 Office work Print, Radio, Internet
1200 - 1430 Lunch Break OOH, Print

1430- 1730 Office work Print, Radio, Internet
1730 - 1900 Commute to home OOH, Radio, Print

1900 - 2100 Dinner time TV, Print, Internet
2100 - 0000 Entertainment TV, Print, Internet




Anytime

Digital Outdoor
Daylight HORECA
(Facific Caffes, Fithass First,
McDonalds, etc.)

Maobile
Social Media Applications
(Facebook, IM, Twitter, etc,) iPhone, MMS

Anywhere Anywhere

Mobile Gaming, et

Digital Qutdoor -

Night Venues
|California Hed, Rest aurants,
Bars, &tc,)

Anytime
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Interactive

Kiosks Online Solution

SMS Push

Facebook
Apps

Iphone apps &
Mobile site

Digital Out-of-home
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